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I will discuss a recent court case in the Netherlands, in 
which forensic phonetic expertise was called upon to help 
settle a dispute over trade name infringement. In 2014, 
Dutch brewer Grolsch launched a beer called Kornuit 
/kɔrˈnœyt/. Recently, supermarket chain Lidle released a 
beer under the name Kordaat /kɔrˈda:t/. I was asked by 
Grolsch to shed light on the phonetic similarity between 

the brand names. Using the Levenshtein distance metric (Levenshtein 1966, Heeringa 2004), 
the phonetic difference between the names is 29 percent. To show that the similarity 
between the brand names was very likely to be intentional rather than accidental (as Lidle 
would have it), I established the statistical distribution of the similarity of Dutch word pairs. I 
selected the 3000 most frequent monomorphemic content words from Baayen et al. (1995) 
and computed the Levenshtein distance for all 4,498,500 non-identical word pairs (using 
Gabmap software, Leinonen et al. 2016). Distances ≤ 29% occur in .5 percent of the word 
pairs, which arguably shows that the name Kordaat was not accidentally chosen by Lidl. In 
my talk I will explain the Levenshtein metric and motivate the decisions made to obtain the 
distribution of distances between Dutch word pairs.  
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